AMUSEMENT PARK SI MULATI ON REPORT

30-Day Sinul ation

Section 1: Executive Summary

Peri od Total Attendance Tot al Revenue Ti cket Rev Food & Bev Rev Retai|l Rev

30 days 128, 769 $15, 574, 748. 13 $9, 343, 290. 00 $1, 984, 404. 96 $4, 247, 053. 17
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Section 2: Daily Attendance & Revenue Trends
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Section 3: Revenue Breakdown
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Section 4: Ride Analytics

Total Riders per Ride Avg Queue Utilization

Thunderbolt Thunderbolt
Mini Coaster Mini Coaster
Carousel Carousel

Free Fall Tower Free Fall Tower
Haunted Mansion Haunted Mansion
Aqua Rush Aqua Rush
Bumper Cars Bumper Cars
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0 25,0060,0005,00000,0025,0a60,000
Total Riders Utilization (%)




Section 5: Store & Restaurant Anal ytics

Total Revenue by Store / Restaurant
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Section 6: Visitor Denopgraphics

Archetype Distribution Avg Spend per Visitor per Day
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Section 7: Wat her | npact

Weat her Days Avg Attendance Avg Revenue

Section 8: Incidents Log
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